
and comedians, graphic designers, cartoonists and
content advisors guided and supervised by an expe-
rience project coordinator with the task of meeting
the overall project objectives and goals as well as
specific time bound benchmarks.

Monthly Themes

Each month radio broadcasts are dedicated to the cover-
age of a set of specific domestic violence themes/topics. 
The double middle pages published in colour every
month in Killid Weekly and Mursal cover the themes
and messages of the month.
The first Special Edition of our magazine (Killid Weekly
& Mursal) will be published in June. Its main focus in
terms of contents will be on covering in detail the themes
and messages of the first six months (January-June) of
the project.  The second Special Edition will be published
in December and will focus on the themes of the 2nd
part of the year (July- December).

Part I:  The different forms of domestic violence. 

January           Domestic violence, forms, generality
and first approach

February        Violence is harming child development
March            Violence against Women and young

Girls - I: Causes, nature, dynamics
April              Violence against Women and young

Girls - II: Consequences for Victims
May                Violence against men and young 

boys: Causes, nature and dynamics
June                Invisible Violence

Part II: The legal framework 

July                Violence and Culture
August           Legal Framework and Legal 

Remedies  
September    Islamic Law or Shariah
October The impact of the role of men and 

women in tackling domestic violence 
and avenues of support for victims 

November     Where to seek assistance and how?
December      Domestic violence and its impacts 

on social and economic development.

TKG Contacts:
Istgahe Awal Kolola Pushta; Kabul, Afghanistan; 

Telephone: + 93 (0) 20 2200 573

Najiba Ayubi, Director of Radio Killid:
nadjiba.ayubi@thekillidgroup.com

Guilda Chahverdi, project coordinator:
guilda.chahverdi@thekillidgroup.com

Web Site: www.thekillidgroup.com

About Us:

Established in 2002,
The Killid Group
(TKG) is a public
service of
Development and
Humanitarian
Services for
Afghanistan (DHSA)
and an independent
Afghan media and
public communication
initiative. 

Media Campaign against
Domestic/Family Violence

Media Campaign against Domestic/Family Violence
"Media Campaign against Domestic Violence" is a
project founded by the Delegation of the European
Commission in Afghanistan and implemented by
The Killid Group. Project activity started in
December, 2005 and will end on December 2006.  

The thematic focus of the project envisaged within a
multi-media campaign framework is awareness 
raising on Domestic/Family Violence in Afghanistan
and by doing so to facilitate knowledge dissemination,
encourage constructive debate, policy and attitudinal
changes and corrective action by applying the
Group's (i.e. The Killid Group) nationwide media
tools (print, radio and distribution) and relying
upon the cooperation of fourteen (14) Radio Killid
affiliate Community Radio Station pursuing a 
number of key objectives.



Domestic/Family Violence EC programme partners
The EC partner agencies working on the programme
are; Development and Humanitarian Services for
Afghanistan (DHSA)/The Killid Group (TKG),
International Planned Parenthood Federation (IPPF),
Cooperation Centre for Afghanistan (CCA), Medica
Mondiale e.V (MM) and Afghanistan Research and
Evaluation Unit (AREU). The Afghan Family
Guidance Association (AFGA) is also fully committed
to this project. 

Increase Knowledge and Strengthen Outreach
In order to increase knowledge about Domestic
Violence issues and communicate to the largest 
possible audience at the local, regional and national
levels, we make use of Dari and Pashto in our 
publications and radio programmes, relying upon
simple language/terminology, messages and
focused debate about the root causes, exacerbating
factors, nature and dynamics and consequences of
domestic violence.

Victims, perpetrators and bystanders voices 
Victims, perpetrators and bystanders voice their
opinions and concerns, share their experiences and
by doing so to link them with individuals and 
institutions, including government and civil society 

organs, offering advice and practical support to cope
with the impacts of domestic violence.

Experts views, advices and recommendations
TKG Media Campaign against Domestic Violence
programmes offers increased opportunities to
experts on domestic violence (lawyers, doctors, pro-
fessors, researchers) as well as government and civil
society representatives, including women organisa-
tions to effectively communicate to the public and
offer advice and practical support actions.  

Addressing the problem

The project will set up institutional relations, mecha-
nism and collaborations with active individuals and
institutions with the aim of better highlighting the
issues, the practical steps taken to curb this social
and economic menace and also to have given our
partner organisations of the Domestic Violence
Programme a public Forum from which to systemat-
ically communicate to the Afghan public throughout
Afghanistan.

Details of publications and broadcasts over 12
months

12 Round Table Discussions
12 Round Table Discussions with Quiz
156 Dramas ( various) 
730 Public Service Announcements (PSAs)
365 Short Radio Spots
104 Interviews
24 Reports on Domestic Violence related 
events
50,000 copies of special edition of Killid 
Weekly (2 editions in 12 months) 
30,000 copies of special edition of Mursal 
Women Magazine (2 editions in 12 months)
12 double middle page adverts in Killid 
Weekly (once a month)
12 double middle page adverts in Mursal 
Woman Magazine (once a month)

Team

A highly skilled, gender and linguistically represen-
tative implementation/production team is created
(Pashto/Dari; men/women) consisting of editors,
journalists, reporters, playwrights, producers, actors 


